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SKYWAY ADVERTISING 3.5 million impressions
$7,199.85 Total value: $19,700
RADIO Reach: 18.5%
$14,510 Frequency: 4.3x

PRINT / ONLINE
$39,288.94
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TOTAL: $59,998.78 Corporate buy only, MCC ad costs not included

CEO/general focus
Meeting planner focus

MCC buy



